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What is Green Hydrogen?
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Why Green Hydrogen?
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With its world-class renewable energy sources, Namibia is poised
to help fill the anticipated global hydrogen demand-supply gap.

Green hydrogen plays a crucial role in global decarbonization.
Global demand for hydrogen and derivatives is expected to soar.



Green Hydrogen Vision



The First Namibia Green Product
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Green Industrialisation - Infrastructure



Green Industrialisation-Regional View
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Green industrialisation - Industries
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Green Hydrogen Projects

Project Phase of development

Hyphen Feasibility

Elof Hansson Development/planning 
phase

HDF Development/planning 
phase

HyIron Phase 1/Production in 
2024-25

Zhero Development/planning 
phase

Cleanergy 
Solutions

Pilot/Phase 1/Production 
in 2024-25

Daures
Hydrogen 
Village

Pilot/Phase 1/Production 
in 2024-25
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Project Implementation and Early Opportunities

• Namibia’s green hydrogen sector is already attracting significant 
investment, with approximately N$2.08 billion committed across 
various projects.
• Notable projects include:
o HyIron Oshivela Project
o Daures Green Hydrogen Village
o Cleanergy Solutions Namibia

Approximately N$170 million has been channelled
into local SMEs;
Total Sector investment over 100 million Euros (projects 
development, institutional support, SDG One Namibia)



Communications/ Media & Public Relation
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Communications/ Media & Public Relations
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HOW DID WE GET HERE?
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Comms Applied 

www.gh2namibia.com

Capitalize on Free Platforms
Radios (National Radios, Commercial Radio)
Television (NBC –Daily RU, GMN, Business T)
Print Media (Gov & Commercial)
Media Tour (to sites/projects)

Note:
• Be available,
• Be ready to create content for producers
• Have time for one-on-one with producers/journalists
• You are not the Boss-Be humble
• Be social & human



Social Media 
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LinkedIn- Professional
Facebook- General Public
Twitter/X- Professionals, Policy Makers, Policy Influencers
Instagram- Young professionals
Tik Tok- High school goers & Youth in General
YouTube & Clubhouse

Note:
Regular updates;
Tailor-made content for each platform;
Verification (where necessary);
Be responsive/interactive;
Social Media Listening Tools-Monitor what is being said



National Reach Campaign- Green Industrialisation
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With 17 mobile advertising trailers deployed across all 14 regions, the campaign is aimed to:

q Educate Namibians on the economic and environmental promise of green hydrogen;
q Position the sector as a key driver of industrialisation, energy security, and inclusive national 

development;
q Encourage broad public participation and citizen engagement/Trigger conversations

Key Achievements to Date
Since the launch of the campaign, notable progress has been recorded:

q Increased Public Engagement:
q Higher Digital Traffic (QR code scans and login features)
q Public Inquiries 
q Community Dialogue
q Political Support (Greater leadership and ownership)



We Didn’t Wait For Audiences To Find Our Message — We Drove It To Them
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Parting Words..
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• Opportunities
• Innovative
• Risk Appertite
• Read & Ask
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Opportunities in Comms/PR/Media

Be creative, innovative & do things differently

Thank you for listening… 


